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| DESIGN IN TANDEM—=TO ACCOMMODATE YOUR NEEDS.

You need a designer who can
creatively and skillfully handle
a project from conception

to completion.

| CAN TAKE THE LEAD.

You need a designer who can
follow design standards, an
established look or pick up

a job mid-way.

| CAN FOLLOW THE LEAD.

You need a partner in creative
brainstorming and concept

development.

WE LEAD THE WAY TOGETHER.
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“ FULL PLANNING

Pamela Barefoot

Events Planning

Brochure

This talented wedding
planner’s bespoke offerings
are accentuated through
gorgeous photography, a
refined color palette and
sophisticated typography—
leaving the reader

knowing they will have an
unforgettable event.




RED | BARN

MERCANTILE

Red Barn Mercantile
Logo

A boutique home store known for
offering the “finest mix of the old
and new.” The logo reflects this
balance, combining classic charm
with a modern touch to capture

the store’s unique character.




Boxes of Basics collects
now and gently used
children's clothing

Boxes of Basics

BOXES
BASICS

and carefully curates
them into personalized
wardrobes for local kids in
nead. Each box provides
wellfitting, stylish

outiits to help children
feel confi d
comfortal ey grow.
By repurposing donated
clothing, we ensure that
‘overy child has access to
the basics they deserve.

Branding

A nonprofit providing children
in need with seasonal wardrobes.
Boxes of Basics wanted its
branding to reflect the love and
care behind every package. The
identity highlights the feeling

SARAH TYNDALL
Executive Director
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1 with necding hel. By providng
Clothing tha Kl are proul 1 wear
we empower children to succeed in the
academic environment.
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of receiving a special gift, with

logo submarks tailored for boys

and girls. The system extended

o

=~ across collateral including

stationery, packaging, and

For volunteering & donation opportunites, visit

WWW.BOXESOFBASICS.ORG fundraising materials.

Did you know that parents willspend Each Box of Basics i lovingly curated
an average of $264 on thei childran's by ono of our voluntars. Every child
Saasonal cothing? But that number & receivs a ul seona wardrobe:
out of reach for many famiies including new socks and u
urmission i to empower kids with
seasonal wardrobes packed with love
and compassion. We work with school
Counsalors, socil worlkors,faith loaders
Y and human services sgencies to provide
© 9239 Mike Garcia Dr, Manassas, va 20100 () wwwboxesofbasicsorg (., 5713383369 chidren with sylsh, ity clothing
that wil give kids confidence and help
them thrive!

Box of Basics contains.
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COLORADO CONVENTION CENTER

42"> ANNUAL LIFESAVERS CONFERENCE

FLOORS
(MEETING ROOM/STREET LeveL)

Lifesavers Conference
Suite
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g This annual event brings together

highway safety professionals to

explore the latest research, best

practices, and initiatives. Each
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Atrendy Wedding

Tea Towel lllustration

Hand drawn, digitally colored
tea towel created for an Atrendy
Wedding promotional gift.

The charming towel highlights

romantic activities around in

Washington, DC.




SPISA—FAO
Report
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VOLUME1 One, in a series of four reports,

Enquéte sur la production
végétale et animale et sur
'agriculture commerciale

presenting survey statistics on

crop and animal production and

commercial agriculture for the
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a > i ; P —————
g i
./L(]/{‘u

Republic of Congo. Designed
in French, the layouts balance
data-heavy content with striking

imagery and continuous line art,

creating a visual flow that makes

the information more engaging

and accessible.
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THETAO
INSTITUTE

The Tao Institute
Logo

The Tao Institute specializes in
Qigong, an “internal” martial

art that emphasizes inward
healing. Their mission is to
empower clients to cultivate
self-healing, self-empowerment,
and overall well-being to enhance
quality of life. The logo reflects
the connectedness of these

three elements.
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APRIL 11, 2016

Prudential Center Arena

The Boys & Girls Club of Newark

{E WILLIAM “JAZZ" JONES

AWATR

Boys & Girls Club
Evening of Stars Campaign

A comprehensive campaign
developed for the Boys &

Girls Club of Newark’s annual
fundraising event: STEM-themed
event branding with a custom
logo, save-the-date, invitation,
program, letterhead, wish list,
and sponsorship card. All pieces
featured original illustrations

created by HB.




MorganStanley

The Retirement Journey
At Trailhead Retirement Planning Group, we understand that so many of life's major
 decisions are determined by forces outside of an individuals control—defning and
successful retir not have to be one of at's why we've

 to develop a service model.to help guide our
ofeach unique phase suroundin Retirement.

-l @ Lt
MID-RETIREMENT

EARLY-RETIREMENT

Planning Group at Focused retirement
Morgan Stanley planning knowledge

Morgan Stanley (Trailhead)
Marketing Suite

Playing off of the name Trailhead,

this suite uses the visual theme

— : ) - RSNk of a hike to unify the materials.

Tralhead Retirement Planning Group e § 3 The brochure, client handbook,
Client Handbook '

and retirement journey flyer
The Trailhead

integrated approach illustrate how the Trailhead team

= g guides clients from their primary
careers into a fulfilling and

comfortable retirement.

MAKING YOUR RETIREMENT JOURNEY EASIER



Organizacao das Nagdes Unidas
para a Alimentacdo
e aAgricultura
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1 Objetivos.

2 Concelto de

Blue Economy for

Sao Tome and Principe

Report

The Blue Economy Report details
the status of protecting ocean
health and marine resources in
Sao Tomé and Principe. The
report is in Portuguese, the
native language of the region.

By establishing a patchwork cover,
the different areas of the ocean
are subtly highlighted. This same
grid structure is repeated on the
interior where additional photos
work together to fully represent

the blue economy.
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http://www.studiohbd.com
https://www.instagram.com/studiohbd/



