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| DESIGN IN TANDEM—=TO ACCOMMODATE YOUR NEEDS.

You need a designer who can
creatively and skillfully handle
a project from conception

to completion.

| CAN TAKE THE LEAD.

You need a designer who can
follow design standards, an
established look or pick up

a job mid-way.

| CAN FOLLOW THE LEAD.

You need a partner in creative
brainstorming and concept

development.

WE LEAD THE WAY TOGETHER.
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Enquéte sur la production
végétale et animale et sur
'agriculture commerciale
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SPISA—FAO
Crop and Animal

Production Report

One, in a series of four reports,
presenting survey statistics on
crop and animal production and
commercial agriculture for the
Republic of Congo. Designed

in French, the layouts balance
data-heavy content with striking
imagery and continuous line art,
creating a visual flow that makes
the information more engaging

and accessible.
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détaillés des résultats du SPISA
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Enquéte Péche

et Aquaculture
(EPA): Péche
maritime artisanale,
continentale,

et aquaculture
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SPISA—FAO
Fisheries and Aquaculture

Report

Third, in a series of four reports,
presenting survey statistics on
Fisheries and Aquaculture for
the Republic of Congo. The
entire series was designed to
compliment each other yet

stand alone. In depth photo
research was conducted to ensure
accurate representation of area

specific species.




Monitoring,
Control and
Surveillance Conducting A

Fisheries }
infrastructure Assessment P“b_“c Expenditure
pssessment Tool (MCS Tool) Review in the

Tool (FIAT) - Fisheries Sector

GUIDANCE no7,
EAND
SEPTEMBER 2020 TOOLS FOR PRACTITIO N RS

Stakeholders

Structure of the FIAT

Target Audience

Fishery Infrastructure
Assessment Tools (FIAT)—
World Bank

Reports

Part of the Fisheries Sector
Assessment Toolkit, FIAT

is designed to improve the
performance and sustainability

of fisheries investments by
strengthening project design and
management. The guides serve as
both an informational resource
and a practical tool, allowing users
to reference data while recording

statistics and notes.




BOXES
BASICS

SARAH TYNDALL
Executive Director
571.338.3369
info@boxesofbasics.org
wwwiboxesofbasics org

0 boxesofbasics

9239 Mike Garci Dy Manasss, A 20109

@ 9239 Mike Garcia Dr, Manassas, VA 20109 @ www.boxesofbasics.org &,) 5713383369

id you know that parents willspend
an average of $264 on thoir children's
scasonal clothing? But that number is
out of reach for many famiies.
Our mission is to empower kids with
seasonal wardrobes packed with love.
and compassion. We work with school
counselors, social workars, faith leaders
services agencies to provide
children with stylish, quality clothing
that will give kids confidence and help
them thrive!

Boxes of Basics collects
new and gently used
children's clothing

and carefully curates.
them into personalized
wardrobes for local kids in
noed. Each box provides
wellfiting, stylish

outfits to help children
feel confident and
comfortable as they grow.
By repurposing donated
clothing, we ensure that
overy child has access to
the basics they deserve.
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For volunteering & donation opportunites, visit
WWW.BOXESOFBASICS.ORG

Each Box of Basics s lovingly curated
by one of our voluntears. Every child
recaves ol nasoral wadiobe,
including new socks and u

Box of Basics contains.
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Boxes of Basics

Branding

A nonprofit providing children
in need with seasonal wardrobes.
Boxes of Basics wanted its
branding to reflect the love and
care behind every package. The
identity highlights the feeling
of receiving a special gift, with
logo submarks tailored for boys
and girls. The system extended
across collateral including
stationery, packaging, and

fundraising materials.




Bilans
Alimentaires
du Congo

2014-2019

Food Balance Sheet,
Republic of Congo—FAO

Report

Bilans Alimentaires is a
comprehensive overview of

The Republic of Congo’s

food availability. It provides

an essential decision-making

tool for the government in the
implementation of its food and
nutrition security policy. This
data driven report is easy to read
and engaging due to the use of
white space, colorful graphs and
imagery that has been silhouetted.
Each chapter is divided by vibrant
patterned photos of food. Because
this report is for the Republic of
Congo, it is in French.



Why Attend Lifesavers?
Education & Training

APRILT7-9, 2024

Denver Convention Center, Denver, Colorado

Who Attends Lifesavers?
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INCREASE YOUR VISIBILITY
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Lifesavers ‘24 Conference
Suite

This annual event brings together
highway safety professionals to
explore the latest research, best
practices, and initiatives. Each
year’s unique location, in the
United States, is reflected in the
conference identity, from the
custom logo to the Save the Date
flyer, Save the Date postcard,
floor plan and brochure. In
2024, the host city was Denver.
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National Seed Policy for
the Republic of Congo
Report

The PSN Report details the
importance of seed quality in
the Republic of Congo. The
report is in French, the native
language of the region.
Highlighting the major seeds
used in farming in the Republic
of Congo, the cover creates a

pattern that reflects the culture

and landscape of the country.



THETAO
INSTITUTE

The Tao Institute
Logo

The Tao Institute specializes in
Qigong, an “internal” martial

art that emphasizes inward
healing. Their mission is to
empower clients to cultivate
self-healing, self-empowerment,
and overall well-being to enhance
quality of life. The logo reflects
the connectedness of these

three elements.




Organizacao das Nagdes Unidas
para a Alimentacdo
e aAgricultura
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Blue Economy for

Sao Tome and Principe

Report

The Blue Economy Report details
the status of protecting ocean
health and marine resources in
Sao Tomé and Principe. The
report is in Portuguese, the
native language of the region.

By establishing a patchwork cover,
the different areas of the ocean
are subtly highlighted. This same
grid structure is repeated on the
interior where additional photos
work together to fully represent

the blue economy.




MorganStanley

The Retirement Journey
At Trailhead Retirement Planning Group, we understand that so many of life's major
 decisions are determined by forces outside of an individuals control—defning and
successful retir not have to be one of at's why we've

 to develop a service model.to help guide our
ofeach unique phase suroundin Retirement.
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MID-RETIREMENT

EARLY-RETIREMENT

Planning Group at Focused retirement
Morgan Stanley planning knowledge

Morgan Stanley (Trailhead)
Marketing Suite

Playing off of the name Trailhead,

this suite uses the visual theme

— : ) - RSNk of a hike to unify the materials.

Tralhead Retirement Planning Group e § 3 The brochure, client handbook,
Client Handbook '

and retirement journey flyer
The Trailhead

integrated approach illustrate how the Trailhead team

= g guides clients from their primary
careers into a fulfilling and

comfortable retirement.

MAKING YOUR RETIREMENT JOURNEY EASIER



Foreign Trade Statistical
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COMMERCE EXTERIEUR

des Produits, Intrants et Matériel Agricoles de la République du Congo

RAPPORT STATISTIQUE

This report presents foreign

trade statistics for the Republic

of Congo, designed in French

to serve the region’s native

language audience. Watercolor

illustrations of traded goods
bring visual interest to the pages,

complemented by an earthy color

palette carried through the graphs
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and text. An open layout with

generous white space ensures the

data remains clear, fresh, and easy

to navigate.




571.239.4523 « heather(@studiohbd.com - Insta: studiohbd


https://www.instagram.com/studiohbd/

