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| DESIGN IN TANDEM—=TO ACCOMMODATE YOUR NEEDS.

You need a designer who can
creatively and skillfully handle
a project from conception

to completion.

| CAN TAKE THE LEAD.

You need a designer who can
follow design standards, an
established look or pick up

a job mid-way.

| CAN FOLLOW THE LEAD.

You need a partner in creative
brainstorming and concept

development.

WE LEAD THE WAY TOGETHER.
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VOLUME1 One, in a series of four reports,

Enquéte sur la production
végétale et animale et sur
'agriculture commerciale

presenting survey statistics on

crop and animal production and

commercial agriculture for the
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Republic of Congo. Designed
in French, the layouts balance
data-heavy content with striking

imagery and continuous line art,

creating a visual flow that makes

the information more engaging

and accessible.
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THE VALLEY
HEART AND
VASCULAR
INSTITUTE

TAKING STEPS
TO ADVANCE
HEART CARE
LIKE NO OTHER

WINTER 2022
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L3 Cleveland Clinic
Heart, Vascula and Thoracic Insttute

MEET THE STRUCTURAL HEART TEAM

1 Cad
Imaging Program. Cohetarzsion Labratry

MEET OUR PHYSICIAN TEAM!

Tolear more about the
program, scan the QR c
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THE VALLEY HEART AND VASCULAR INSTITUTE

The Valley Heart and Vascular Institute s known for its depth of experience,
with the world-famous Cleveland Clinic Heart, Vascular & Thoracic Institu

ity care, and is alliance
nd Clinic is ranked
» approach to care

No. 1in heart care by U.S. News & World Report (2021-22). Valley's muleidiscip]
represents a and integrated strategy a a
centered on each individual paient's needs.

We would like to present a snapshot of our cardiovascular program.

INTEGRATED AORTIC PROGRAM
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VALLEY CURRENTLY HAS MORE THAN 1,500 PATIENTS [PE—— EREER
UNDER SURVEILLANCE IN THE PROGRAM, RANGING the rogram scan the <
FROM 17 T 90 YEARS OF AGE. i

The Valley Hospital
Cardiac Update
Mailer

A quarterly mailer was designed
to keep the community and
cardiology professionals informed
about The Valley Hospital’s
capabilities and achievements.

A bold, rectangular framework
organizes content into clear

snapshots, highlighting the

hospital’s depth of expertise and

commitment to high-quality care.




RED | BARN

MERCANTILE

Red Barn Mercantile
Logo

A boutique home store known for
offering the “finest mix of the old
and new.” The logo reflects this
balance, combining classic charm
with a modern touch to capture

the store’s unique character.




Boxes of Basics collects
now and gently used
children's clothing

Boxes of Basics

BOXES
BASICS

and carefully curates
them into personalized
wardrobes for local kids in
nead. Each box provides
wellfitting, stylish

outiits to help children
feel confi d
comfortal ey grow.
By repurposing donated
clothing, we ensure that
‘overy child has access to
the basics they deserve.

Branding

A nonprofit providing children
in need with seasonal wardrobes.
Boxes of Basics wanted its
branding to reflect the love and
care behind every package. The
identity highlights the feeling

SARAH TYNDALL
Executive Director

Qu model or et the cothesto
o amavesth stioma tha soss

1 with necding hel. By providng
Clothing tha Kl are proul 1 wear
we empower children to succeed in the
academic environment.

D
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infoaboxesofbasics.org '.
wwwhoxesofbasicsorg e
O boxesofbasics
929 i G Manass 1 20108

of receiving a special gift, with

logo submarks tailored for boys

and girls. The system extended

o

=~ across collateral including

stationery, packaging, and

For volunteering & donation opportunites, visit

WWW.BOXESOFBASICS.ORG fundraising materials.

Did you know that parents willspend Each Box of Basics i lovingly curated
an average of $264 on thei childran's by ono of our voluntars. Every child
Saasonal cothing? But that number & receivs a ul seona wardrobe:
out of reach for many famiies including new socks and u
urmission i to empower kids with
seasonal wardrobes packed with love
and compassion. We work with school
Counsalors, socil worlkors,faith loaders
Y and human services sgencies to provide
© 9239 Mike Garcia Dr, Manassas, va 20100 () wwwboxesofbasicsorg (., 5713383369 chidren with sylsh, ity clothing
that wil give kids confidence and help
them thrive!

Box of Basics contains.
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COLORADO CONVENTION CENTER

42"> ANNUAL LIFESAVERS CONFERENCE

FLOORS
(MEETING ROOM/STREET LeveL)

Lifesavers Conference
Suite
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g This annual event brings together

highway safety professionals to

explore the latest research, best

practices, and initiatives. Each

APRIL7-9, 2024 EXHIBIT AT year’s unique location, in the

LIFESAVERS United States, is reflected in the

Denver Convention Center, Denver, Colorado
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THETAO
INSTITUTE

The Tao Institute
Logo

The Tao Institute specializes in
Qigong, an “internal” martial

art that emphasizes inward
healing. Their mission is to
empower clients to cultivate
self-healing, self-empowerment,
and overall well-being to enhance
quality of life. The logo reflects
the connectedness of these

three elements.
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PROGRAM UPDATES FROM THE VALLEY HOSPITAL'S GAMMA KNIFE CENTER

MATTERS
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MEDIAN TIME
TO PAIN RELIEF
(ATYPICAL PAIY)

didn't think was ever
possible again.

GAMMA KNIFE STEREOTACTIC RADIOSURGERY
OFFERS AN IDEAL ALTERNATIVE TO MEDICATIONS AND SURGERY
Tigemina Neurali Trestment Your Patets Have Options ——

%% GAMMA KNIFE
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) am now
experiencing a
quality of life that |
didn‘t think was ever
possible again.

PUTTING OUR

PATIENTS FIRST

AND MUGH MOF

The Valley Hospital
Neurointerventional
Services Maliler

This quarterly, barrel-fold mailer
reaches out to neurologists and

other professionals in the field
keeping them updated on The

Valley Hospital’s capabilities and

success. The bold info-graphics
provide readers with a snapshot
of Valley’s impressive statistics.




MorganStanley

The Retirement Journey
At Trailhead Retirement Planning Group, we understand that so many of life's major
 decisions are determined by forces outside of an individuals control—defning and
successful retir not have to be one of at's why we've

 to develop a service model.to help guide our
ofeach unique phase suroundin Retirement.

-l @ Lt
MID-RETIREMENT

EARLY-RETIREMENT

Planning Group at Focused retirement
Morgan Stanley planning knowledge

Morgan Stanley (Trailhead)
Marketing Suite

Playing off of the name Trailhead,

this suite uses the visual theme

— : ) - RSNk of a hike to unify the materials.

Tralhead Retirement Planning Group e § 3 The brochure, client handbook,
Client Handbook '

and retirement journey flyer
The Trailhead

integrated approach illustrate how the Trailhead team

= g guides clients from their primary
careers into a fulfilling and

comfortable retirement.

MAKING YOUR RETIREMENT JOURNEY EASIER



Monitoring,
Control and
Surveillance Conducting A

Fisheries }
infrastructure Assessment P“b_“c Expenditure
pssessment Tool (MCS Tool) Review in the

Tool (FIAT) - Fisheries Sector

GUIDANCE no7,
EAND
SEPTEMBER 2020 TOOLS FOR PRACTITIO N RS

Stakeholders

Structure of the FIAT

Target Audience

Fishery Infrastructure
Assessment Tools (FIAT)—
World Bank

Reports

Part of the Fisheries Sector
Assessment Toolkit, FIAT

is designed to improve the
performance and sustainability

of fisheries investments by
strengthening project design and
management. The guides serve as
both an informational resource
and a practical tool, allowing users
to reference data while recording

statistics and notes.




Age 13

d Science

“My participation in Teen, Crime, and the Community began
when M. Lewis Colson, a community leader, came and talked
<o our school about crime in the community and some of the
choices that teenagers have. In order to participate in the program,
we had to write an essay explaining why we wanted to participate in
TCC. 1 wanted to do it because I dont live in such a great community.
Where I live, there are a lot of problems. Most people don't graduate from
high school, and people get up in each others’ faces a lot and end up getting
hure, | wanted to do something to help my friends work things out.

Toice 2 weck, i handle tough situations. We

berween kids a school.
through until they could resolve the problem. Working with a pcmnnwhdpiul .
well. You really learn how o work together.

3 e 7 2
of the story. I ceing kil chac | usc wichmy dends. Tl

fow if L gt
mmqmnllxrmzhmmnzlknnwwbenmwalkl‘nytlﬂmodurpamnm&wdlmgm

ok things out.
mnudoagnn S e e

1.4a..h..x¢...,;..pmd.p.pw:lumnmgumw.m{wmy&.mm.
2

because I was doing it. She got in, t00. Before,
e neo e wit
or leaves it alone.

a“y, taught us that things don't m"ﬁﬁ:&:ﬁx e
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Gabriel. L

“Tused to gt into rouble —pick
on litle kids, like a bully. I tried When you can see the impact of
drugs before my mom found out

e your actions, you can choose. #r
with gangs. I got in trouble a lot
around my neighborhood.
Typically, it ings. 1¢s di ince I got i jith TCC. 1 still hang
T ; d e park, only

now if they want (0 gt high, I back away: 1 doric break things and I doriepick on th lrde kids
sty e O SR Wi kT e el
But maybe Il ighth grade TCC cass (which.
Pl take next year). 3

Before 1 6id TCC, I never really thought much about the consequences. In TCC, they explained

what would happen to me if I did certain things — drugs, grafit, etc. That makes me think

diffendy. Know how o mke choices and decisions now. 1 am not the same prson
ofa more.

Toold e TCC and showed al. Sh e
it right away. Now shes i the X
Kids in my tailer park, 0o. 1 ell them not to do cercain things and they lstn to me.

My mom was really angry when she found out I did some drugs. Now she’s happy
about what happening to me. She knows I don'e do drugs. But my moms not

scupid; she knows I sill hang out with some ofthe kids in my tale park. Only.
0w when my fiiends ask me (o go get some weed o do something clsc
chats ilegal, 1 say no. Somerimes,theyl join me in doing something clsc.

Learning about the consequences is what made the diffrence. When you
can see che impact of your actions, you can choose. TCG is  good
progeam and ic helps. Everybody should do this program

— kids and adults.”

National Crime

Prevention Council

TCC Brochure

Teens, Crime & The Community
(TCQ) is a National Crime
Prevention Council program
designed to empower teens

to build safer schools and
neighborhoods. The brochure
highlights how crime impacts
entire communities while
encouraging youth to take an

active role in prevention.




Joint Replacement Guide

Preparing for Surgery

Important Dates To Remember
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Progress Calendars

Pascack Valley
Medical Center
Joint Replacement Guide

The comprehensive 56-page
guide walks patients thru the joint
replacement process. Complete
with progress logs, calendars,
check lists and notes sections,

this guide is a helpful tool and

useful resource.




Foreign Trade Statistical
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COMMERCE EXTERIEUR

des Produits, Intrants et Matériel Agricoles de la République du Congo

RAPPORT STATISTIQUE

This report presents foreign

trade statistics for the Republic

of Congo, designed in French

to serve the region’s native

language audience. Watercolor

illustrations of traded goods
bring visual interest to the pages,

complemented by an earthy color

palette carried through the graphs

1. PARTIE

EPORVATIONS
L

and text. An open layout with

generous white space ensures the

data remains clear, fresh, and easy

to navigate.




571.239.4523 « heather(@studiohbd.com « www.studiohbd.com « Insta: studiohbd


http://www.studiohbd.com
https://www.instagram.com/studiohbd/



