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| DESIGN IN TANDEM—=TO ACCOMMODATE YOUR NEEDS.

You need a designer who can
creatively and skillfully handle
a project from conception

to completion.

| CAN TAKE THE LEAD.

You need a designer who can
follow design standards, an
established look or pick up

a job mid-way.

| CAN FOLLOW THE LEAD.

You need a partner in creative
brainstorming and concept

development.

WE LEAD THE WAY TOGETHER.
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Stralactical
Company Overview

This 12-page company
brochure highlights Stratactical’s
approach to “people-related”

GLOBAL AFFILIATIONS This was a transformational experience organizational challenges .

CZECH REPUBLIC
SINGAPORE

REAL CHANGE BEGINS WHEN YOU BECOME WHO YOU ARE, AS OPPOSED TO WHO YOU WANT TO BE
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PROGRAM UPDATES FROM THE VALLEY HOSPITAL'S GAMMA KNIFE CENTER
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PUTTING OUR

PATIENTS FIRST

%1 hope anyone who
suffers from trigeminal
neuralgia finds out

if Gamma Knife
radiosurgery is an
option for them."

THE VALLEY HOSPITAL
GAMMA KNIFE
CENTER

The Valley Hospital

Neurointerventional

Services Mailer

This quarterly, barrel-fold mailer
reaches out to neurologists and
other professionals in the field
keeping them updated on The
Valley Hospital’s capabilities and
success. The bold info-graphics
provide readers with a snapshot
of Valley’s impressive statistics.




Why Attend Lifesavers?
Education & Training
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Lifesavers ‘24 Conference
Suite

This annual event brings together
highway safety professionals to
explore the latest research, best
practices, and initiatives. Each
year’s unique location, in the
United States, is reflected in the
conference identity, from the
custom logo to the Save the Date
flyer, Save the Date postcard,
floor plan and brochure. In
2024, the host city was Denver.




The Krokenberger-Cummings Group at Morgan Stanley

The Standard of Care

O @ ' 4
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Financial Plan

< Risk Management &
Insurance Planning

4 Emergency Savings

<« Budget & Cash Flow Analysis
<« Debt Analysis

<« Investment Plan

<« Tax Planning

<] Estate Planning Strategies

) Insurance Review ) Credit Report O will @ Beneficiary
. pe Designations
Pillars @ Balance Sheet ) Investment Statement @ Power of Attorney
Trust

p
@ Cash Flow Statement @ Tax Returns @ Healthcare Directive -

Morgan Stanley
Info Graphic

A modern, sophisticated graphic
representation of a Standard of
Care. Given to clients to provide
them with an overview of care,
this info graphic is engaging and
easily understood.




LIKE © MINDS

Like Minds Logo

Like Minds is a non-profit,
consulting group with an
emphasis on communications and
fund raising. They have a network
of independent consultants and
small businesses to aid in all

aspects of this management.




BOXES
BASICS

SARAH TYNDALL
Executive Director
571.338.3369
info@boxesofbasics.org
wwwiboxesofbasics org

0 boxesofbasics

9239 Mike Garci Dy Manasss, A 20109

@ 9239 Mike Garcia Dr, Manassas, VA 20109 @ www.boxesofbasics.org &,) 5713383369

id you know that parents willspend
an average of $264 on thoir children's
scasonal clothing? But that number is
out of reach for many famiies.
Our mission is to empower kids with
seasonal wardrobes packed with love.
and compassion. We work with school
counselors, social workars, faith leaders
services agencies to provide
children with stylish, quality clothing
that will give kids confidence and help
them thrive!

Boxes of Basics collects
new and gently used
children's clothing

and carefully curates.
them into personalized
wardrobes for local kids in
noed. Each box provides
wellfiting, stylish

outfits to help children
feel confident and
comfortable as they grow.
By repurposing donated
clothing, we ensure that
overy child has access to
the basics they deserve.

Qu model or et the cothesto
o amavesth stioma tha soss

1 with necding hel. By providng
Clothing tha Kl are proul 1 wear
we empower children to succeed in the
academic environment.

o

mart Wishlist

For volunteering & donation opportunites, visit
WWW.BOXESOFBASICS.ORG

Each Box of Basics s lovingly curated
by one of our voluntears. Every child
recaves ol nasoral wadiobe,
including new socks and u

Box of Basics contains.

e e

Boxes of Basics

Branding

A nonprofit providing children
in need with seasonal wardrobes.
Boxes of Basics wanted its
branding to reflect the love and
care behind every package. The
identity highlights the feeling
of receiving a special gift, with
logo submarks tailored for boys
and girls. The system extended
across collateral including
stationery, packaging, and

fundraising materials.
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Enquéte sur la production
végétale et animale et sur
'agriculture commerciale

presenting survey statistics on

crop and animal production and

commercial agriculture for the
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Végétale et Animale
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Republic of Congo. Designed
in French, the layouts balance
data-heavy content with striking

imagery and continuous line art,

creating a visual flow that makes

the information more engaging

and accessible.
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MorganStanley

The Retirement Journey
At Trailhead Retirement Planning Group, we understand that so many of life's major
 decisions are determined by forces outside of an individuals control—defning and
successful retir not have to be one of at's why we've

 to develop a service model.to help guide our
ofeach unique phase suroundin Retirement.

-l @ Lt
MID-RETIREMENT

EARLY-RETIREMENT

Planning Group at Focused retirement
Morgan Stanley planning knowledge

Morgan Stanley (Trailhead)
Marketing Suite

Playing off of the name Trailhead,

this suite uses the visual theme

— : ) - RSNk of a hike to unify the materials.

Tralhead Retirement Planning Group e § 3 The brochure, client handbook,
Client Handbook '

and retirement journey flyer
The Trailhead

integrated approach illustrate how the Trailhead team

= g guides clients from their primary
careers into a fulfilling and

comfortable retirement.

MAKING YOUR RETIREMENT JOURNEY EASIER



THETAO
INSTITUTE

The Tao Institute
Logo

The Tao Institute specializes in
Qigong, an “internal” martial

art that emphasizes inward
healing. Their mission is to
empower clients to cultivate
self-healing, self-empowerment,
and overall well-being to enhance
quality of life. The logo reflects
the connectedness of these

three elements.




THE VALLEY
HEART AND
VASCULAR
INSTITUTE

TAKING STEPS
TO ADVANCE
HEART CARE
LIKE NO OTHER

WINTER 2022
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L3 Cleveland Clinic
Heart, Vascula and Thoracic Insttute

MEET THE STRUCTURAL HEART TEAM

1 Cad
Imaging Program. Cohetarzsion Labratry

MEET OUR PHYSICIAN TEAM!

Tolear more about the
program, scan the QR c
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THE VALLEY HEART AND VASCULAR INSTITUTE

The Valley Heart and Vascular Institute s known for its depth of experience,
with the world-famous Cleveland Clinic Heart, Vascular & Thoracic Institu

ity care, and is alliance
nd Clinic is ranked
» approach to care

No. 1in heart care by U.S. News & World Report (2021-22). Valley's muleidiscip]
represents a and integrated strategy a a
centered on each individual paient's needs.

We would like to present a snapshot of our cardiovascular program.

INTEGRATED AORTIC PROGRAM
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VALLEY CURRENTLY HAS MORE THAN 1,500 PATIENTS [PE—— EREER
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The Valley Hospital
Cardiac Update
Mailer

A quarterly mailer was designed
to keep the community and
cardiology professionals informed
about The Valley Hospital’s
capabilities and achievements.

A bold, rectangular framework
organizes content into clear

snapshots, highlighting the

hospital’s depth of expertise and

commitment to high-quality care.




571.239.4523 « heather(@studiohbd.com « Insta: studiohbd


https://www.instagram.com/studiohbd/

